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Youth gambling prevention is
having an impact. |~
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The landscape is changing
and so should we. | ~
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Still having fun?

Would you like to pay $3.00
‘! 1o continue or wait?
/ 3

... or have you lost touch with reality?

Online gaming and social media that offer chances to gamble
can be fun, unless they start to affect other parts of your life.

For more information on how to “Keep it Fun’,
check out the Kenora and Area Problem
Gambling Prevention page at
www.nwhu.on.ca.

If you or someone you know is struggling or
has questions about gambling, call
1-800-668-6868 or text CONNECT to 686868

Keep it fun! 4
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What is Show some
Betiquette?

Betiquette

Betiquette is a mix of good old
fashioned etiquette, with responsible
betting.

Here, you'll discover everything you’ll need to
know about betting with Betiquette.

Betiquette Tip #4

And, become the type of man who controls
the bet, rather than being the type of man who

Keep it local s controlled by betting.

Never punt with some exotic bookie abroad.

If you're up for a punt, bet with a bookie licensed in Australia. Because
when an Aussie bookie bamboozles an Aussie bloke, the likes of the
ACCC and gaming regulators can intervene and help save your bacon.
Oink oink!
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Game Brain Social
Media Pilot




Game Brain Social
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Did this message increase Is knowing this
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Thank you!

Any questions?
SashaS@rgco.org



